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Introduction

Take back ownership
of valuable content
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Broadcasters and rights holders face an unprecedented erosion of their hard-earned 
revenues from the illegal sharing of sports and entertainment content. Fully 
understanding how that can be prevented is now business critical to these organizations.

Here we explore 8 ways broadcasters and rights holders can protect against 
piracy and counterfeiting, and take down illegal content as fast as it is put up.

80% 
More than

of global online piracy is 
attributable to illegal streaming1 

$29.2 and $71.0 
Digital video piracy is costing the US content 
and distribution sectors alone between 

billion each year2



Act now to defend the
value of your content
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Lost revenues from piracy and counterfeiting are happening by the 
minute. Consumers access illegal content hundreds of millions of 
times a year, which costs sports rights holders and streaming services 
billions of dollars. Worse still, research suggests that digital piracy 
has increased by more than 60%3 in some countries during the 
pandemic. 

You can longer afford for your content and brand to be undermined in 
this way. Piracy and counterfeiting are a direct obstacle to long-term 
growth: you not only lose revenues from potential customers who 
would pay for your content without piracy, but also suffer damage to 
your brand through poor user experiences.

You can act now to take back control of your copyrighted material. 
With a strong 'real time' understanding of how pirates attack live 
event broadcasts, support exists to proactively protect content in any 
country and across any distribution channel. It is not a generalist IT 
task: your content protection partner should have the right digital 
expertise; understand transformative technology; minimise your 
investment in time and money; and so demonstrate that content 
protection can return ROI from day one.
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Start
protecting in
360 degrees
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Modern piracy attacks the value of your content across multiple 
areas – commercialised, distributed or promoted – and across 
multiple channels, including streaming websites and VOD, 
cardsharing, IPTV/OTT, search engines, apps, social networks and 
online marketplaces.

There's a daunting range of threats and challenges, which is why 
you need to look at the wider picture, rather than implement 
different protections for every channel.

By adopting a 360 degree approach to protection, you can detect 
sources of infringement across the digital spectrum. This requires a 
single data-driven view, which protects your content end-to-end 
through 24/7 analysis by a dedicated team of experts. Developing 
this content protection ecosystem can also add value to your 
business – since the same data-driven approach can be applied to 
content protection, counterfeit protection, protecting your brand’s 
value, and much more.
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Work in Real Time
and build results fast
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It's important to see immediate results and returns from an anti-piracy 
initiative to vindicate the solution, and prove you're making it more 
difficult to view illegal content.

One obvious way to measure success is through eliminations – such as a 
count of videos, URLs, apps or fake profiles spreading illegal content that 
are taken down. Achieving these take-downs can be undertaken in real 
time, using technology tools to provide instant alerts when illegal 
transmissions are detected.

This rapid approach cannot work in isolation: a content protection 
partner must have strong partnerships with social platforms, and a 
network of stakeholders with a commercial interest in ensuring that 
content is shared only through official channels. These partnerships 
ensure faster, more accurate de-indexing of pirated content – in hours, 
without set limits, and with no requirement for prior approval. A Google 
Trusted Copyright Removal Program (TCRP) partner, for example, is able 
to submit take-down requests on the world’s largest search engine in a 
highly streamlined and therefore more effective way.
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Achieving these 
take-downs can be 
undertaken in real 

time, using 
technology tools to 

provide instant 
alerts when illegal 
transmissions are 

detected.



Combine the right
technology and people
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Years of commitment are required in content protection 
to develop technology that is globally effective, and 

tailored to the needs of the sports and entertainment 
industry. The best content protection will use sophisticated 

Artificial Intelligence-based software which can create 
portraits of illegal content providers. This speeds up the 

detection of illegal activities, and leads to faster de-indexing 
of websites or blocking of access to sites which, for example, 

sell illegal decoders or counterfeit products.

However, sophisticated tools are only half the battle in content 
protection – technology and services must also work in 

conjunction with a wide range of talented people. Any 
prospective content protection organization should be staffed 

with industrial engineers, computer engineers, economists, 
mathematicians and experts in telecoms, cybersecurity, social 

networks and marketing.

You should expect on-demand access to these experts since a team 
should be dedicated to monitoring and analysing your specific 

content; constantly investigating the sources of illegal content from all 
angles.
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Work with
well-connected
partners
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Content piracy is often created by powerful organisations, and its 
infrastructures are sophisticated and expensive to run. To counter the 
scale and capabilities of these illegal frameworks, you must have 
partnerships with the sports and entertainment industry, media 
companies, social media platforms and governments, in line with your 
objectives. These partnerships take time to develop and a cooperative 
effort to succeed, so your content protection organization should have 
a strong track record in partnering.

Through these partnerships you can not only take down illegal 
content, but also use content protection tools to extract information 
from illegal IPTV and card-sharing platforms, drawing up a list of 
offending servers and domains. This gives you the necessary evidence 
to take to court, and reduces the procedural time required to remove 
illegal content.
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Turn the tables
on brand counterfeiting
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De-listing websites from search engines when they infringe copyright 
is not just relevant for live sports and entertainment content. 
Counterfeiting costs your brand millions of dollars of revenue 
every year. And just like live streaming, if the counterfeit product 
was not available, research shows that consumers would buy the 
genuine article.

The goal must be to swiftly take down the sites and sellers that give 
access to prohibited items. Using AI, continuous image searches 
and data filtering across online marketplaces can achieve this, 
provided you have pre-existing partnerships with online retailers 
such as eBay and Amazon and other well-known marketplaces – plus 
relationships with social media platforms.

Success depends on being able to move at the same speed or 
quicker than the counterfeiters to protect your brand and revenues. 
Instead of slow, cumbersome processes, identifying illegal items 
must be achieved in seconds. By reacting quickly, you can ensure 
the closing and reopening of an account on the same platform 
– a common tactic of counterfeiters – becomes wholly ineffective.
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Protect your
brand reputation
as a rights holder
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Piracy damages your brand reputation and your relationships with 
broadcasters, sponsors and other partners, not least by 
undermining the advertising and sales revenues of broadcasters 
who have paid for exclusive rights. The last thing broadcasters want 
to see is piracy eating away at the value of a major event, without 
action by the rights holder.

A content protection partner must therefore understand the unique 
challenges you face as a rights holder. Taking ownership and 
demonstrating that you have a robust anti-piracy strategy is 
essential. Specialised content protection can be up and running 
fast, which provides reassurance for broadcasters that you're doing 
your part to protect broadcast revenues across every country and 
distribution channel where you operate. 360° content protection 
can ensure that the next time a major event takes place, the 
subscriber numbers stack up commercially, instead of being eroded 
through piracy.
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Scale services
globally as
needed
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Broadcasters and rights holders operate in a complex environment 
of different regulations, broadcast media, digitized platforms, 
mobile access, Smart TV, set-tops and desktops. To deliver results in 
this technically challenging landscape, your content protection 
partner must have both a global and local presence, scale, and 
proven capabilities in delivering the strategic alliances you need to 
combat piracy.

With those capabilities, your organization can get results fast, giving 
you the confidence to expand your technology footprint over time 
through an efficient and scalable content protection solution. A 
centralized, data-driven approach to content protection can deliver 
more value to your business – in areas such as counterfeit 
protection, competition management, fan activation, business 
intelligence and more.

1,2 GIPC, NERA Economic Consulting, Analytics Steps, Calcalist 
3     INTERPOL
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Insights provided by LaLiga Tech – a business unit of LaLiga with nearly a decade’s 
experience of designing technology solutions for the sports and entertainment sector. 

WORK SMARTER.
IMPROVE RESULTS.


